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Forging Stronger Ties
with India’s Retail Giants

Focusing on Customer De-concentration post listing

 Secured partnerships with leading retail chains for innovative
display solutions.
» Signed multi-store rollout agreement with a leading fashion retailer
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A Robust &
Diversified Facility
Network

A Solid Foundation for Tomorrow’s Demand

- Six facilities in operation — five direct, one
subsidiary — reflecting steady infrastructure
growth

« Balanced mix of manufacturing and storage
units for efficient production and distribution

- Expanded footprint enables stronger service
across metros and Tier-2 markets

« Construction for Taloja plant is planned to
commence from October 2025



Scaling Up to Meet
Rising Demand

Strengthening Capacity of the Navi Mumbai Facility

- Leased 1,250 sq. mtrs. factory premises with 276
sq. mtrs. building

- Facility earmarked to meet rising demand for
fixtures

« Enhances local manufacturing footprint in
Maharashtra

 Supyports faster turnaround for existing
customers




Scaling Up to Meet
Rising Demand

Subsidiary Expansion: Pune Facility

» Subsidiary (SERTPL) leased 6,500 sq. ft.
wdrehouse space

» Location: Solu, Pune for manufacturing
& storage expansion

 Strengthens subsidiary’s capacity to
manage larger order volumes

« Expands operational footprint beyond
existing facilities
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Taking Safe
Enterprises Global

Expanding Horizons beyond Domestic Market

- Developing strategic partnerships with
International brands to create a global presence

- Creating experience centers for overseas
customers for better understanding of our
product offerings

 Currently working on 16 stores overseas post the
IPO
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